
SOCIAL MEDIA 
BEST PRACTICES
A Guide to Help your business 
on social media

THE ‘BIG FOUR’

ORGANIC & PAID STRATEGIES

Social media is a valuable platform 
for any business with more than 70% 
now using it as a marketing channel.

Facebook, Instagram, YouTube & 
Twitter are the traditional ‘Big Four’ 
social media channels.
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Facebook is probably easiest to start 
with but don’t limit your brand to one 
Channel.
Incorporate a variety of social media 
channels to further your brand’s 
presence Online. 

Using free tools provided by each social 
network to build a social community 
and interact with it, sharing posts and 
responding to customer comments.

Organic Social Media

Paying to display adverts or 
sponsored messages to social 
network users based on user profile. 
A cost is incurred depending on the 
type of ad implemented.

Paid Social Media

Organic social tactics 
can help with things 
like establishing an 
Online presence and 

engaging with 
existing customers

Paid social tactics 
can help with things 
like reaching new 

audiences and 
promoting 

products/services.

Strong images & 
video work best for 
focusing customers 
attention rather than 

text alone.

Utilise Free tools 
outlined in this guide 

to help create 
meaningful content to 

share.

Schedule posts in 
advance to help 

relieve the pressure 
of having to come up 
with content on the 

spot.

Continue to invest 
over time. Success is 
not an overnight thing 
& requires dedication 

& consistency.

Keep text short and 
sweet on posts. Allow 

the audience to 
gather info as fast as 

possible.

Keep posts 
professional and 

brand related. Save 
personal photos for 
personal profiles.

CUSTOMER RELATIONSHIP
MANAGEMENT

CREATE ENGAGING
CONTENT

DON’T GIVE
UP!

Social media has given the 
customer a voice like never 
before.

It’s important to actively listen 
to what customers are saying 
and be responsive to maintain 
a good relationship.

Content is king in terms of 
grabbing your audience’s 
attention initially.

A clear concise message can go 
a lot further than multiple, 
irrelevant daily posts.

Less can often be more 
regarding social media posts.

Social Media success takes 
time and dedication.

Posting consistently and 
regularly are key to helping your 
business grow Online.

This is a chance to begin a 
dialogue with your potential 
customer.

Engage consistently & quickly 
with your social media 

audience on all platforms.

Respond politely & calmly to any 
complaints or queries. Customers 

remember bad experiences.

DO NOT BOMBARD AUDIENCE 
WITH CONTENT


